Future Scenario: Headline 2017

YOUTUBE POST CAUSES GLOBAL BABY HOSPITALIZATION

	WHO (Describe people involved. What do they do? How old are they):  

YouTube poster

Babies, mothers

Well-known pharma company


	WHY (Look at the Trend Map and describe what is describing this story):

DIY, biopharma

	WHAT (What’s new or what’s changing? What’s the nutrition, health, or wellness technology involved? Content?):

Flu treatment for babies

YouTube post depicts illness after baby ingests new product with a warning that if your child shows any traditional cold-like symptoms, they may have infected with a life-threatening disease


	HOW (How are people and companies reacting to this story? How are the lives of people on the ground affected?):

Despite false alarm:

Hospitals admit all babies

Brand is damaged

New pathway of urban mythology

	WHERE (Describe the setting of the story.  Is it specific to one particular region or applicable to all markets):

Globally, but mainly Singapore, UK, US urban centers
	WHEN (When does the story start? 2016 or later. How does it change over time?):

During early flu season 2016




FIRST NEW MEDIA OSCAR GOES TO….THE HEALTHY HUMAN FOOTPRINT

	WHO (Describe people involved. What do they do? How old are they): 

Community organizations advocating for sustainable and healthy labor practices

Consumers in the US

Corporations

Third party developers


	WHY (Look at the Trend Map and describe what is describing this story):

n/a

	WHAT (What’s new or what’s changing? What’s the nutrition, health, or wellness technology involved? Content?):

Mobile device/scanner/camera/social networking platform allows for:

Instant real time access to information about the consequences of your purchasing practices

Display of your global healthy human footprint


	HOW (How are people and companies reacting to this story? How are the lives of people on the ground affected?):

Creating relationship b/w producers and consumers

Changing corporation to create a global corporate citizenship

Potential influence—international reputation

	WHERE (Describe the setting of the story.  Is it specific to one particular region or applicable to all markets):

Statistics gathered from Mexico, India, China, Vietnam

Fed/subscribed to in US & Europe
	WHEN (When does the story start? 2016 or later. How does it change over time?):

Beta tested in 2016—now it’s 2017 and product is available as monthly subscription service


COMMUNITY-DIAGNOSIS: GOVERNMENT CONSIDERS CRACKDOWN. WISDOM OF THE CROWDS?

	WHO (Describe people involved. What do they do? How old are they): 

Aging boomers without income (Medicare gotten weaker), seeking diagnosis and treatment utilize recommendations from community sites
	WHY (Look at the Trend Map and describe what is describing this story):

User-generated media

	WHAT (What’s new or what’s changing? What’s the nutrition, health, or wellness technology involved? Content?):

Death from inappropriate combination of drugs & herbs

Sites move from support to medical interventions
	HOW (How are people and companies reacting to this story? How are the lives of people on the ground affected?):

Legal Action against person who registered domain

	WHERE (Describe the setting of the story.  Is it specific to one particular region or applicable to all markets):  

Los Angeles, California
	WHEN (When does the story start? 2016 or later. How does it change over time?):

2020


NEW VIRTUAL CLINIC OPENS IN NAIROBI SLUM

	WHO (Describe people involved. What do they do? How old are they): 

Volunteer US doctors provide remote diagnosis and treatment to slum dwellers in Nairobi who have no local access to care and no money
	WHY (Look at the Trend Map and describe what is describing this story):

Mobile technology

Open World

Anytime/Any place

Global health focus

	WHAT (What’s new or what’s changing? What’s the nutrition, health, or wellness technology involved? Content?):

Access to healthcare services for the first time

Video and messaging technology w/ wireless access in urban areas


	HOW (How are people and companies reacting to this story? How are the lives of people on the ground affected?):

Enables tapping into existing medical resources who are currently geographically concentrated

	WHERE (Describe the setting of the story.  Is it specific to one particular region or applicable to all markets):

20th country to tie into a growing network of remote health care delivery
	WHEN (When does the story start? 2016 or later. How does it change over time?):

Actual examples starting in 2010

Experiments in 2005 – “present”


NEW SENSORY NETWORK AVERTS PANDEMIC

	WHO (Describe people involved. What do they do? How old are they): 

Any congregating areas: home, school, workplace, churches,

All ages

	WHY (Look at the Trend Map and describe what is describing this story):

Pervasive biosensing

Epidemiologies of place

Location-based health info, health monitoring

	WHAT (What’s new or what’s changing? What’s the nutrition, health, or wellness technology involved? Content?):

Sensoring technology reads indications of communicative disease via sinks etc

Communicating information

Pattern recognition

Response to pattern
	HOW (How are people and companies reacting to this story? How are the lives of people on the ground affected?):

n/a

	WHERE (Describe the setting of the story.  Is it specific to one particular region or applicable to all markets):

n/a
	WHEN (When does the story start? 2016 or later. How does it change over time?):

Convergence in 2009 of disparate technology


Future Scenario: Storyboard 2017

	Scene 1: what is it? (think of a new product, service, communication or strategic initiative related to nutrition, health and wellness):

Bactaria-killing spray
	Scene 2: where does it play in the global health economy? (What foresights are driving this new offering. Why?)

Airplanes

Schools

hospitals

	Scene 3: who/where? (Who are the users or participants? Does it target all consumers or a particular segment? Where do they live; are they specific to one region or all countries?): 

Global reach and application
	Scene 4: how is it used? (How do people interact with or encounter your product/service/communication/initiative? Describe a situation of use, a typical day, a consumer behavior change, or changes w/in an organization.)

Spray released on all doorknobs, faucets, etc, to eliminate bacteria

	Scene 5: an untended consequence (Imagine an unexpected result of the new offering. Are users customizing it or reproducing it for their own needs? Have related products or industries formed around it?) 

Mutated bacteria become resistant to spray
	Scene 6: revisiting nutrition, health, and wellness (Your product, service, communication or strategic initiative has been around for a few years.  What’s the story?)

Trained professionals in protective suits administer the spray


